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1. Nyelvtan és szokincs 1

Az aldbbi sz6vegben 15 kihagyott helyet taldl. Olvassa el a sz6veget és egészitse ki a kihagydsokat
a széveg utdn taldlhato négy-négy lehetséges megoldas kéziil a helyessel. A legelsé kihagydsndl a
megolddst példaként feltiintettiik. Megolddsait a Vdlaszlap 1-en jeldlje X-szel. A feladat
megolddsdhoz szotdrt nem haszndlhat.

Jet Lag
You can get jet lag when you travel (0) multiple time zones, and especially when you
are flying east. Symptoms can (1) loss of appetite, insomnia, stomach problems; and

you can feel tired, irritable and highly sensitive to light and sound. After several days and some
rest at your destination, you get better. It can take your body 24 hours to adapt for (2)
time zone you travel across. Here are some suggestions for minimizing the effects of jet lag:

. Get enough rest before your flight. The more relaxed you are, (3) it will be to
adapt to time zone differences.

. You shouldn’t drink too much alcohol. There’s no reason why (4) have a
cocktail or two, but remember that larger amounts of alcohol can make you nervous, and
make it difficult to fall asleep.

. Don’t drink too much coffee, (5) . Too much caffeine can cause nervousness
and insomnia. However, if you drink many cups of coffee a day, missing your “caffeine fix”
during your flight (6) not be a good idea. You might feel even worse (e.g. you
might have a bad headache)!

J You had better (7) as much water and fruit juice as possible. They are the best
to drink (8) alcoholic drinks and coffee.

. Avoid sleeping during the flight (9) it is nighttime at your destination. After
your plane takes off, adjust your watch. Try to sleep and eat (10) the local time

of your destination.

. Try to organize outdoor activities for the first few days after you (11) . Spending
time in the daylight can help you adapt faster.

Enjoying your vacation is more important than fighting jet lag. Don’t waste your time following
complex jet lag diets and cures that have not been shown to do any good. Try (12)

worry too much about jet lag. (13) yourself enjoy your stay. Less than one-half of
travelers have serious jet lag symptomes.

If you are traveling on important business, you probably have more need than others to minimize
the symptoms of jet lag. Consider the following strategies: (14) a sleeperette (an
airline seat you can lie in) to improve the chances of sleeping during the flight, if possible. Spend
one or two extra days after arrival having a rest and relaxing before business activities, or break up
along (15) (more than 6 time zones) along the way for a day or two.
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0. |A.in over Co D. for
1. | A. share B. divide C. consist D. include
2. |A.all of B. each of C. all D. each
3. | A. the easier B. the easiest C.the more easy | D.the more easier
4. | A. you not B. to not C. couldn’t you D. you couldn’t
5. | A. neither B. either C. as well D. too
6. | A. may B. must C. should D. shall
7. | A. drink B. to drink C. drinking D. you drank
8. | A. without B. despite C. instead of D. in spite of
9. | A.assoon B. since C. however D. unless
10.| A.in order to B. according to C.dueto D. thanks to
11.| A. arrive B. will arrive C. are arriving D. will be arriving
12.| A. not to B. to not C.you don’t D. don’t you
13. | A. Get B. Let C. Have D. Allow
14.| A. reserve B. provide C. complain D. advise
15. | A. excursion B. cruise C. journey D. voyage

2. Nyelvtan és szdkincs 2

Az aldbbi sz6vegben 15 kihagyott helyet taldl. Olvassa el a széveget és egészitse ki a kihagydsokat
a széveg utdn taldlhatd szavak listajabol, amelyek alakjdn vdltoztatni nem lehet. A 20 lehetséges
megolddsbdl csak 15-6t lehet felhaszndlni. (Ot sz6 tehdt nem keriil felhaszndldsra.) Eqy sz6 csak
egyetlen helyre irhatd. A Vdlaszlap 1-en taldlhatd tdbldzatba irja az On dltal helyesnek vélt sz6
betlijelét. A legelsé kihagydsndl a megolddst példaként feltiintettiik. A feladat megolddsdhoz
szoétart nem haszndlhat.

Planning a Career

Welcome (0) our web site called Planning a Career. On this site, you can find out how
to choose a career and how to (1) your career goal.

The most important steps to planning your career are choosing your career goal, developing a
career plan, and finding the job (2) matches your goal and plan.

Why decide on a career goal? Does a career goal limit your future? A career goal helps you focus
on (3) you want to do for a living. (4) than limiting your future, a career
goal may help you discover career possibilities that you would not have thought of otherwise.

Once you have chosen a career, think strategically (5) the steps you need to take to
achieve your goal. Achieving your career goal will be a lot easier if you create a career plan. It
3
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determines your skills and interests, shows what career (6) your talents, and what
skills and training you need for your chosen career. Then select a college that offers a
(7) that meets your career goal. Learn about job hunting tips as you prepare to

graduate and move into the job (8)

Finding your first job can be (9) a satisfying and frustrating experience. Many jobs
require experience -- but how do you get experience when you are (10) looking for
your first job? But you may already have some work experience through volunteer work. Even
unpaid work experience is (11) in your job search. Also, consider internships and part-
time work. Not only is it a great way to get experience which you can include in your resume or in
ajob (12) , but it is a great way to try out a career to see if it is really what you want to
do. Here are some tips you may want to follow in your job search:

e Don't expect to find a job (13) a few days or weeks. A thorough job search is
hard work. Expect to spend several hours a day looking for a job.

e Be organized. Keep a record of all the positions you have (14) for, who you
talked to, and what responses you have received.

e Check jobs in the newspaper classified (15) sections. Your local employment
office may also be able to offer some job search assistance.

A. about E. both I. hopeless M. reach Q-te

B. advertising F. courses J. inside N. still R. useful

C. application G. degree K. market 0. suits S. what

D. applied H. either L. rather P. that T. within
U. yet

3. irott szoveg értése 1

Olvassa el figyelmesen az aldbbi széveget, majd az iitemenként megadott hdrom-hdrom
lehetséges megoldds kéziil vdlassza ki a tartalmilag helyes megoldds betdjelét. Megolddsait jelélje
X-szel a Vdlaszlap 1-en taldlhato tablazatban. A feladat megolddsdhoz szotart nem haszndlhat.

The Development of the Fast Food Business

A number of cooks and restaurants state that they invented the modern hamburger. One of the
earliest events at which a patty in a bun was sold was the 1904 World Fair. It wasn’t until the
1920s, however, that hamburgers became important as a new marketing concept for American
restaurants. Although the hamburger wasn’t called “fast food” then, the first business that can be
called a fast food restaurant was White Castle, which opened in 1921. It sold hamburgers for five
cents each. These burgers were cooked with onions (so were not similar in flavour to the
hamburgers of the 21st century) and were smaller, so most customers ate more than one at a
meal. In fact, the first fast food slogan, created by White Castle, was “Buy them by the sack.” With
their new business booming, soon the owners of White Castle opened more restaurants in other
parts of the country.
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Other companies copied (though illegally) White Castle, and they too offered the simple but
popular combination of hamburgers, French fries and cola. Some of these new competitors even
introduced variations on the hamburger theme. A slice of cheese melted on top of the meat made
the sandwich a cheeseburger. However, the products of the competitors — due to poor quality
meat, vegetables and bakery products — have not seen great success either in the fast food
business or throughout the world.

Perhaps the most unusual innovation in those early years of fast food was how the food was
served at some of the new restaurants. A server, or “carhop” brought the food outside to the
customers so they could eat without leaving their automobile. This type of “drive-in” service was
started in the 1920s by the A&W company, but the idea was soon picked up by hamburger
restaurants, and the fast food industry became closely associated with the automobile.

After World War Il the number of restaurants specializing in fast food grew quickly, and each
needed a special feature to survive in the competitive marketplace. At Sonic the carhops wore
roller skates. They still do today at some of the restaurants the company operates in 28 states.
Dairy Queen began serving a unique soft ice cream in the 1950s. As the number of their
restaurants grew nationally, the company added more desserts and even hot dishes. In 1951 the
Taco Bell restaurant was established in California, specializing in American versions of Mexican
food. By the mid-1950s the fast food industry in the USA had grown to include hot dogs, pizza,
seafood, salads and, more importantly, a very large and loyal clientele.

Although White Castle was rapidly overtaken by new competitors in the fast food business, it is
important for two reasons. First, it still exists, which makes it the oldest in the industry. Second, its
founders were clever business pioneers who established decades ago the standard practices of
today’s global fast food restaurant chains.

1. What do we learn about the first hamburgers?
a. They became a marketing concept in 1904.
b. They were different in taste from today's hamburgers.
c. A sack of them cost only 5 cents.

2. The owners of White Castle ...
a. were not very successful in the 1920s.
b. were the first to invent a fast food slogan.
c. sold variations of hamburgers to other companies.

3. According to the article, competitors ...
a. tried to follow the same business idea as White Castle.
b. used excellent ingredients for their hamburgers.
c. of White Castle had much success in the fast food business.

4. Avery uncommon thing in the early years was ...
a. that hamburger restaurants invented drive-ins.
b. the way hamburgers were served.
c. that A&W picked up ideas from hamburger restaurants.
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5. According to the text, the key to the survival for all fast food company was to ...
a. offer something special.
b. serve a wide variety of desserts.
c. have a drive-in section.

6. White Castle ...
a. has already been closed down.
b. is still better than the new competitors.
c. created practices that are still used today.

4. [rott szoveg értése 2

Olvassa el a széveget és egészitse ki a kihagydsokat a széveg utdn taldlhaté mondatok listajabol
(A-H). A nyolc megadott mondatbdl csak hatot lehet felhaszndlni. Két mondat tehat nem kerdil
felhaszndldsra. Egy mondat csak egyetlen helyre irhatd. A Vdlaszlap 1-en taldlhaté tabldzatba irja
be az On dltal helyesnek vélt mondat bettijelét. A feladat megolddsdhoz szétdrt nem haszndlhat.

Taking Your New Product to Market

So you have invented a great new product, and you are sure it will be a success. You want to sell,
sell, sell. Your test market said customers will love it, but how can you reach the customers? Here
is a simple strategy that will help you build your market and increase your sales.

Create a Sales Plan

First, define your market as accurately as possible. (1) . For example, instead of all
women, your customers may be working women with above-average incomes. Then you can
choose the sales channels that are most open to your product. Next, you will need to develop a
sales plan. This is a document only for you that will help you organize and think through your sales
strategy. Write it in a way that makes sense for you. It should include the following:

e Sales goals: These should be specific and measurable, not something like 'l want to sell a
million units'. For example, sell 50 units to end-users in 30 days and sell 100 units to local
independent retailers in six months.

e Sales activities: (2) . You may say you will sell direct-to-consumer through a
website, for example.

o Timelines: Put dates to all of the above elements so you can define your steps within a
realistic timeline. Do not forget that your timelines can change. If you do not do as well as
you had hoped, your sales plan can help you find out why and define the corrective steps
that you need to take.
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Build Your Market

Begin by selling directly to consumers. (3) . You will also have customers whom you can
contact for feedback before you approach bigger markets. So where can you reach your
customers? The web is a highly effective channel, and you can reach your market through your
own website. You can also take advantage of your own personal network. (4) . You can
even sell through local community groups.

Once you get feedback directly from your customers, approach your next market: wholesalers.

(5) . Itis a good idea to begin with them before contacting larger chain stores because
it is easier to get in touch with the direct decision-maker — the owner of the local shop.
(6) . When you meet them be prepared and bring photos of your product, product

samples (if possible) and a brief introductory letter highlighting your product's profit margin,
features and benefits, and sales record.

A. Host a home party to share your product with friends and friends-of-friends.

B. It would be wise to carry out a survey on the price customers are willing to pay.

C. One important point you should never forget is the profit you want to achieve.

D. Start with small, independently-owned, local stores.

E. These are your tactics, how you plan to make the sale.

F. They are more likely to try new, unique or hard-to-find items to differentiate themselves
from larger stores.

G. This will give you confidence that there is demand for your product.

H. You need to know exactly who you are selling to.
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VALASZLAP 1
1. Nyelvtan és székincs 1 (Jet Lag)
A B C D A C D
0 X 8
1 9
2 10
3 11
4 12
5 13
6 14
7 15
2. Nyelvtan és székincs 2 (Planning a Career)
0 1 2 3 4 5 6 7 9 10 | 11 | 12 | 13 | 14 | 15
Q
3. irott szoveg értése 1 (The Development of the Fast Food Business)
A B C
1
2
3
4
5
6
4. irott szoveg értése 2 (Taking Your New Product to Market)
1 2 3 4 5 6
AZ ERTEKELOK TOLTIK KI!
1. Nyelvtan és szdkincs 1: Elért pontszam: Teljesitési

Maximalis pontszam: 15

2. Nyelvtan és szokincs 2:
Maximalis pontszam: 15

Elért pontszam:

| S

minimum: nincs

Osszes elért pontszam: @

Az 1. értékel§ alairasa és kddja:

A 2. értékeld aldirdsa és kodja:

3. irott szoveg értése 1: Elért pontszam: Teljesitési
Maximadlis pontszam: 6x4 =24 x4 = minimum:
4. {rott sz6veg értése 2: Elért pontszam: 20 pont
Maximalis pontszam: 6x4 =24 x4 =
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5. Kbzvetités

Olvassa el figyelmesen az alabbi kb. 200 szavas magyar nyelvii széveget, és foglalja 6ssze 120 —
150 széban angolul. Ugyeljen arra, hogy a magyar szévegben kiemelt szakszavak/szakkifejezések
az angol nyelvii szévegben mindenképpen szerepeljenek. A feladat megolddsdhoz nyomtatott
szoétdr haszndlhatd. Megolddsdt a Vdlaszlap 2-re, a keretes részbe irja.

Ha te vagy a vezetd

A munkahelyen a napi nyolc-tiz egylitt toltott éra kdzelebb hozza egymaéshoz a dolgozdkat. Fontos,
hogy j6 hangulatban teljen a munkaidd, és 6sszetartd legyen a csapat. A hatékony csapatmunka
érdekében lényeges, hogy a vezeté motivélni tudja a csapatot. ime néhdny tipp, ha j6 vezetd
akarsz lenni:

Ha néhany kollégad a munkahelyén bizonytalan a jovGje fel6l, tudd meg az okat. Beszéljétek meg
egyltt, ezek a kollégdk milyen célok elérését szeretnék kitlizni maguk elé, és milyen lehet&ségiik
van az el6relépésre.

A j6 kommunikacid a sikeres egyilittmUkodés kulcsa. Jeldlj ki a héten egy napot, amikor egy éran
keresztiil alkalmazottaid rendelkezésére allsz! Ez j6 alkalom arra, hogy meghallgasd panaszaikat, és
tegyél fel nekik kérdéseket.

A felelGsségteljes vezeté nem gépeknek tekinti alkalmazottait. Tudj meg minél tobbet

alkalmazottaidrdl, kérdezd meg télik van-e gyermekiik, mivel toltik a szabadidejiiket! Néha elég
par jo szot szélnod, és a dolgozd maris elégedett. Ha kollégdid sikeresen oldottak meg egy nehéz
feladatot, vagy megkotottek egy uzletet, dicsérd meg Gket!

Ha varatlanul jott egy fontos megbizas, és a kollégak sz6 nélkil tuléraztak, hogy hataridére
elkésziilienek a munkaval, azt jutalmazni kell. Egy vallalati kirandulas vagy k6zo6s vacsora jo 6tlet,
mert Osszekovdacsolja a kozosséget. A kozos programok arra 0sztonzik a munkavallalét, hogy a
jovGben még tobbet tegyen a véllalatért.
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7. iraskészség — Beszamolé

On Horvath Krisztina/Kornél, egy kis angol cég uizleti szakmenedzsere. Fénoke, Richard Johnson
arra kéri, hogy készitsen egy 160-200 szavas beszamolét arrdl, hogy az ABC vagy a DEF banknal
vezessék a cég szamlajat.

Beszamoldjaban az aldbbiakat mindenképpen integrélja irdsdba:
e melyik bank mekkora és mennyire biztonsagos
e melyik bank milyen szolgaltatasokat nyujt
o milyen koltség terheli a szamlavezetést a két bankban

e milyen hitellehet&ségeket kinal a két bank

A beszamolé megirdsa soran ugyeljen a szoveg logikus felépitésére és tagolasara. A feladat
megoldasahoz nyomtatott szotar hasznalhaté. A fent megadott nevek kivételével kitalalt adatokkal
dolgozzon. Kérjlik, olvashatéan irjon. Beszamoldjat a Valaszlap 2-re, a keretes részbe irja.

8. iraskészség 2 — Hivatalos e-mail

On Kotényi Hajnalka/Henrik, egy magyar vegyipari cég alkalmazottja. Egy brit cég késedelmesen
szallitotta Ondknek a mult hdnapban megrendelt véd&ruhézatot. Felettese nevében irjon a cégnek
egy 100-150 szavas e-mailt, amelyben:

e hivatkozik a megrendelésre és annak részleteire
e leirja, milyen karokat és kellemetlenségeket szenvedtek el a késedelmes szallitds miatt
o kartéritést és magyarazatot kér a késedelmes szallitas miatt

o figyelmeztet a varhatd kdovetkezményekre

Az e-mail megirasa soran Ugyeljen a szoveg logikus felépitésére és tagoldsara. A feladat
megolddsahoz nyomtatott szotar haszndlhaté. A fent megadott nevek kivételével kitaldlt adatokkal
dolgozzon. Kérjiik, olvashatéan irjon. E-mailjét a Valaszlap 2-re, a keretes részbe irja.

10
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VALASZLAP 2

5. K6zvetités (magyarrdl angolra) (kérjiik, csak a keretes részbe irjon)

11
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6. iraskészség 1 — Beszamolo (kérjiik, csak a keretes részbe irjon)

12
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7. iraskészség 2 — Hivatalos e-mail (kérjiik, csak a keretes részbe irjon)

To: | bernard.smith@safetyclothes.com
Subject: | complaint
Attachments: | none

AZ ERTEKELOK TOLTIK KI!

5. feladat (kozvetités)

Maximalis pontszam: 20 pont

Elért pontszam:

Teljesitési minimum:
8 pont

6. feladat (beszamold)

Maximalis pontszam: 20 pont

Elért pontszam:

7. feladat (e-mail)

Maximalis pontszam: 20 pont

Elért pontszdm:

Teljesitési minimum:
16 pont

Az 1. értékelG alairasa és kddja:

A 2. értékel6 aldirasa és kodja:

14
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MEGOLDOKULCS:
1. Nyelvtan és székincs 1 (Jet Lag)
A | B | C|D A | B | C|D
0 X 8 X
1 X 9 X
2 X 10 X
3 | X 11 | X
4 X 12 | X
5 X 13 X
6 | X 14 | X
7 | X 15 X
2. Nyelvtan és székincs 2 (Planning a Career)
o| 1|2 |3|4]|5|6 |7 |89 ]|10|11|12]| 13| 14| 15
Q P | S L|A|O|G|K|E|N|R|C|T]|D]|SB

3. Olvasott szoveg értése 1 (The Development of the Fast Food Business)

A B C
1 X
2 X
3 X
4 X
5 X
6 X

4. Olvasott szoveg értése 2 (Taking Your New Product to Market)

[EEN

(S, ]
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