SEGITSEG A GAZDALKODO EGYNYELV( KOZEPFOKU SZOBELI NYELVVIZSGAHOZ - IDEGENFORGALOM
MODUL

A GAZDALKODO koézépfoku egynyelvii idegenforgalom nyelvvizsga szébeli része harom részbdl all.

A szbbeli vizsga témakorei a http://gazdalkodo.kodolanyi.hu/felkeszules/szobeli/angol szobeli tema
internetes oldalon talalhatok.

Az els6 rész a szakmai interju. Ebben a részben a vizsgaztatd 2-3 kilénb6z6 szakmai témaban tesz fel
kérdéseket a vizsgdzénak.

A masodik rész egy szakmai szerepjaték. (A szerepjatékok témai megegyeznek a szakmai interju témaival.)
Alabb lathat egy példat egy szakmai szituacidra.

A harmadik rész az abraelemzés feladat. A vizsgdzdnak egy perc felkészilési id6 utan két percig kell
elemeznie egy abrat. Jegyzeteket nem készithet. Ezen dokumentum 2-5. oldalain nydjtunk segitséget ehhez
a vizsgarészhez.

2. FELADAT — SZAKMAI SZEREPJATEK

Mintafeladat:

Examinee: You are the receptionist in a three-star child-friendly wellness hotel in Hungary. A guest (the
examiner) would like to book a room in the hotel. Answer the guest’s questions.

Examiner: You would like to spend a week in a child-friendly wellness hotel with your family (your
spouse and your child) in July. Ask the receptionist (the examinee) of the hotel the following
questions:

= Could you give me some information about the wellness services of the hotel?
= What can you tell me about the restaurant of the hotel?

=  What special activities do you have for children?

=  What discounts are there for families in July?

= What is there to do nearby for children? And for us while our child is doing it?

3. FELADAT: ABRAELEMZES
Iranyvonalak az abraelemzés feladathoz kozépfokon:

A vizsgazo valtozasokat, tendencidkat vazoljon, kiilonbségeket, hasonlésagokat hangsulyozzon. Az adatok
egyszer(i felsorolasa csak alapfokon felel meg.

Az dbran [athatd valtozasok lehetséges okait nem kell feltarnia a vizsgdzénak. Ez csak fels6fokon elvaras.

A GAZDALKODO szébeli kozépfoku nyelvvizsgan haromfajta abrat hasznalunk:

e vonaldiagram
e oszlopdiagram
e kordiagram

Az aldbbiakban mindharom tipusra adunk egy-egy példat, mindegyikhez mintamegoldast is mellékellink.


http://gazdalkodo.kodolanyi.hu/felkeszules/szobeli/angol_szobeli_tema
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Vonaldiagram/Line graph:

Vonaldiagram elemzése soran a kdvetkez6k vazolasa eredményes stratégia a vizsgazo részérdl:

Valtozasokat, tendencidkat célszer(i vazolni. Hasznos szokincs lehet példaul: meredek/mérsékelt
esés/emelkedés, zuhands, stagndlds, tetGpontot ért el, mélypontot ért el, fluktudlt, stb. J6, ha az
dbraelemzés végén vagy elején a vizsgdzé elmondja, hogy az egész vizsgalt periédusban milyen f6
trende(ke)t lat.

Mintafeladat:

You can see a line graph. Please describe the trends that you can see. You will have one minute to prepare
and two minutes to talk.
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Lehetséges mintamegoldas:

The line graph shows how the number of American tourists in Malaysia changed between 1990 and 2006.
The overall trend includes ups and downs in the given period but on the whole it shows an increase.

As you can see on the graph in 1990 there were about 85,000 American tourists in the Asian country. The
number bottomed out in 1991, when only about 75,000 American tourists went to see Malaysia. From that
year on the number rose steadily until 1998 when it reached a peak. There was only a minor relapse in
1994, when the number of American tourists in the Asian country fell by about 10,000. In 1999, however,
the number sharply fell by 20,000 to 140,000.

After a moderate increase in 1990, and a short period of stagnation in 2000 and 2001, a dramatic downturn
started which resulted in the number of American tourists dropping below 120,000 in 2003.

However, 2004 saw a large rise in the number of tourists. In 2004 almost as many Americans spent some
time in Malayasia as in 2000 and 2001. Then the number of Americans visiting Malaysia seemed to
fluctuate slightly. In the last year of the given period about 150,000 US tourists visited Malaysia, which is
more than twice as many as there were 15 years before.
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2. Oszlopdiagram/Bar chart

Az alabbi konkrét példa segithet abban, milyen |épésekben célravezeté a vizsgdzéonak elemeznie egy
oszlopdiagramot:

e Los Angeles, Riverside és az amerikai atlag esetében egyenként: a két vizsgalt év 6sszevetése (kék
és piros oszlopok 6sszevetése egy-egy éven beliil) - valtozasok hangstilyozasa

e az egyes évek Osszevetése (mindharom kék oszlop Osszevetése egymassal, majd mindharom piros
oszlop 6sszehasonlitasa egymassal)

e Los Angeles, Riverside és az amerikai atlag egymassal torténd osszevetése

Mintafeladat:

You can see a bar chart. Please describe the trends that you can see. You will have one minute to prepare
and two minutes to talk.
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Lehetséges mintamegoldas:

This bar chart shows the average occupancy rates in hotels in two US cities, in comparison with the national
average in 2005 and 2006.

Los Angeles boasts the highest occupancy rates in both years: 74% in 2005 and 75% the following year. This
is about 11% more than the US average of 63%.

Although the rooms in Riverside were less occupied than in LA, the occupancy rate of 67% in 2005 and 1%
less the next year is still higher than the average.

As we can see, there were no dramatic changes in the occupancy rate of hotels in the US in the examined
period: the data shows only a half per cent increase from 63%. So the examples of LA (with a slight 1%
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increase) and Riverside (with a 1% decrease) seem to be representative of the slightly fluctuating room
rates in America in the given period.

At the same time, the data shows that the demand for hotel rooms in these two cities seems to be higher
than in most American cities. The occupancy rate in LA was 11% higher than the average in 2005 and 11.5%
higher in the following year, and in Riverside 4% higher than the average in 2005 and after a slight fall, still
2.5% higher in the following year.

3. Kordiagramok /Pie charts:

Koérdiagrambdl mindig ketté szerepel egy vizsgafeladatban. Elemzésiik soran a kovetkez6k vazoldsa
eredményes stratégia a vizsgazé részérdl:

o el6szor az egyes kordiagramokon beliil a szegmensek Osszevetése: pl. melyik a legnagyobb és a
legkisebb szegmens, ezek mekkora részt képviselnek a korben (pl. egy-6tdd, kétharmad, stb.),
hogyan ardnylanak egymashoz a kor szegmensei - az aranyok hangstilyozasa a célravezet§

gz

e ezutan a két kordiagram Osszevetése: nagyobb kiilonbségek és felt(iné hasonlésagok (ha vannak)
hangstlyozasa a célravezetd

Mintafeladat:

You can see two pie charts. Please describe the trends that you can see. You will have one minute to prepare
and two minutes to talk.

Motivation for Domestic Trips of 1-3 Nights
in Hungary in 2012

Hobby 5%_ Other 8%

Business
trips 1%

L Leisure 32%
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Motivation for Domestic Trips of Four or More
Nights in Hungary in 2012

Hobby 4%__ Other 8%

Health 5%

Leisure 55%
VFR 28%

Lehetséges mintamegoldas:

These pie charts show the difference between the motivating factors for travellers to go on shorter and
longer domestic trips in Hungary in 2012.

The first chart shows why Hungarians travelled for trips of 1-3 nights within the country. More than half of
the travellers (54%) were visiting friends and relatives. Almost a third of the travellers went on leisure trips,
whereas 5% travelled because of their hobbies. Business trips accounted for only 1%, and in 8% of the cases
there were other reasons for travelling.

Conversely, longer trips of four or more nights saw leisure trips (55%), and visiting friends and relatives
(28%) change places — almost with the same percentages. It is only half of the leisure trips. Hobbies
motivated 4% of the longer trips, which is about the same as in the case of the short trips.

Business trips are not at all present in this second chart, but there is a new player, health tourism, which
accounts for 5% of trips of four or more nights. The other reasons still make up 8%, so this is not different
from the first chart.

Overall, we can say that there are major differences in Hungarians’ reasons for travelling for shorter and
longer domestic trips.

Az abraelemzés feladat gyakorlasahoz értékes segitséget talalhat a kovetkezé kényvekben:

Cserndkné Jezerniczky Eva: Tarsalgas, szituaciok, grafikonelemzés és hallds utani szovegértés - iizleti angol
Lexika kiadd

Németh Katalin — Szakonyi Eszter: Magyar-angol (izleti kommunikacid gyakorlatokkal
Lexika kiadd



