SEGITSEG A GAZDALKODO EGYNYELVU KOZEPFOKU SZOBELI NYELVVIZSGAHOZ - UZLETI MODUL

A GAZDALKODO koézépfoku egynyelvii lizleti nyelvvizsga szébeli része harom feladatbdl 4ll.

A szébeli vizsga témakorei a http://gazdalkodo.kodolanyi.hu/felkeszules/szobeli/angol szobeli tema
internetes oldalon talalhatok.

Az els6 rész a szakmai interju. Ebben a részben a vizsgaztatd 2-3 kiilonb6z6 szakmai témaban tesz fel
kérdéseket a vizsgdzénak.

A masodik rész egy szakmai szerepjaték. (A szerepjatékok témai megegyeznek a szakmai interju témaival.)
Alabb Iathat egy példat egy szakmai szituaciora.

A harmadik rész az abraelemzés feladat. A vizsgazonak egy perc felkészilési id6 utan két percig kell
elemeznie egy abrat. Jegyzeteket nem készithet. Ezen dokumentum 2-6. oldalain nyujtunk segitséget ehhez a
vizsgarészhez.

2. FELADAT — SZAKMAI SZEREPJATEK
Mintafeladat:

Examinee: You are the co-owner of a small enterprise manufacturing office equipment. You believe it is
time to enter foreign markets. The first step can be participating in an international trade fair
held in Manchester in a couple of months. Try to persuade the other owner of the enterprise
(the examiner) to take part in the trade fair. Answer your partner’s questions.

Examiner: You are the co-owner of a small enterprise manufacturing office equipment. The other owner
of the enterprise (the examinee) is trying to persuade you to participate in an international
trade fair. Ask your partner the following questions:

e Taking part in a trade fair is very expensive. Why would it be advantageous for us to
participate in the fair?

e What costs would participating in the fair generate?
e Which products of ours should we exhibit in Manchester? Why?

e What printed materials should we have at the fair? What information should we include in
them?

e Who will make these materials for us and for how much?

e How can we manage all the tasks that need to be performed to prepare for the fair?

A szakmai szituacidk gyakorlasahoz értékes segitséget talalhat a kévetkezé kdnyvben:

Cserndkné Jezerniczky Eva: Tarsalgds, szituaciok, grafikonelemzés és hallas utani szévegértés - tizleti angol
Lexika kiadd
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3. FELADAT: ABRAELEMZES
Irdnyvonalak az dbraelemzés feladathoz kozépfokon:

e A vizsgdzo valtozasokat, tendencidkat vazoljon, kiilénbségeket, hasonlésagokat hangsulyozzon. Az
adatok egyszer(, szamszer( felsoroldsa csak alapfokon felel meg.

o Az abran lathato valtozasok lehetséges okait nem kell feltarnia a vizsgdzénak. Ez csak felsGfokon
elvaras.

A GAZDALKODO szébeli kozépfoku nyelvvizsgdn haromfajta abrat hasznalunk:

e vonaldiagram
e oszlopdiagram
o kordiagram

Az aldbbiakban mindhdrom tipusra adunk egy-egy példat, mindegyikhez mintamegoldast is mellékellink.

1. Vonaldiagram/Line graph:

Vonaldiagram elemzése sordn a kovetkez6k vazoldsa eredményes stratégia a vizsgazo részérdl:

Valtozasokat, tendenciakat célszer(i vazolni. Hasznos szdkincs lehet példaul: meredek/mérsékelt
esés/emelkedés, zuhanas, szarnyalas, stagnalas, tetépontot ért el, mélypontot ért el, fluktudl, stb. J4, ha az
dbraelemzés végén vagy elején a vizsgdzd elmondja, hogy az egész vizsgalt periédusban milyen f6
trende(ke)t lat.

Mintafeladat:

You can see a line graph. Please describe the trends that you can see. You will have one minute to prepare
and two minutes to talk.

Unemployment Rate in the USA between 1986 and 2006
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Lehetséges mintamegoldas:

The line graph shows the annual average unemployment rate in the USA between 1986 and 2006. The
overall trend is rather variable in the given period, yet on the whole it shows a considerable decrease.

As one can see on the graph, in 1986 the unemployment rate was 7 per cent in the USA. In the following two
years the number of unemployed people steadily decreased, with the unemployment rate dropping to 5.5
per cent. In the following year this decrease was much less significant. The year 1989 was a turning point,
because from this year on the number of jobless Americans rose steadily until 1992 when the
unemployment rate reached a peak of 7.5.

The following two years saw a gradual fall by almost a 1 per cent decrease in the unemployment rate per
year. Then in 1994 there was a period of slight decrease until 1996. The period between 1996 and 1999 was
characterised by a steady drop, then the rate stagnated for a year. In 1999 and 2000 the number of
unemployed adults in the USA bottomed out, only 4 per cent of Americans were jobless.

In the next period of two years the unemployment rate suddenly increased, reaching 6% in 2003. After this
second peak, the number of jobless people in the USA fell by 0.5 per cent annually, reaching the 4.5 mark in
2006.

Overall, we can say that the number of unemployed people in the USA had ups and downs in this period. It
fluctuated from 1986 to 2006, having three downward as well as two upward trends.



SEGITSEG A GAZDALKODO EGYNYELVU KOZEPFOKU SZOBELI NYELVVIZSGAHOZ - UZLETI MODUL

2. Oszlopdiagram/Bar chart

Az alabbi konkrét példa segithet abban, milyen Iépésekben célravezeté a vizsgazonak elemeznie egy
oszlopdiagramot:

¢ mindharom cégnél egyenként: a két vizsgalt év 6sszevetése (kék és piros oszlopok 6sszahasonlitasa)
— a valtozasok hangstilyozasa a fontos

e az egyes évek Osszevetése (mindharom kék oszlop Osszevetése egymassal, majd mindharom piros
oszlop 6sszehasonlitasa egymassal)

7 s

e acégek egymassal torténd 6sszehasonlitasa
Mintafeladat:

You can see a bar chart. Please describe the trends that you can see. You will have one minute to prepare and
two minutes to talk.

Brand Value of Leading Skincare Companies
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Lehetséges mintamegoldas:

This bar chart shows the brand value of three leading skincare companies in 2012 and 2013 in billion dollars.
Of the three companies, Estée Lauder had the highest value, about 3.8 billion dollars in 2012, and it kept its
leading position in 2013 despite a slight decrease.

Dior held second position in 2012 with 2.9 billion dollars, and kept it in 2013, although there was a significant
drop to 2.5 billion dollars, which means the company lost more than 10% of its value.

The third company, Natura, was the only one which saw an increase in its brand value in the
examined period. It started out with 1.8 billion, and by the next year it reached 2.4 billion, which means its
brand value increased by one third in a year. So Natura’s brand value almost equalled Dior’s in 2013.



SEGITSEG A GAZDALKODO EGYNYELVU KOZEPFOKU SZOBELI NYELVVIZSGAHOZ - UZLETI MODUL

So all in all, we can conclude that the tendencies were varied in the given period, but the ranking
of the companies did not change in spite of the increases and decreases in the value of the companies.
Natura’s value was less than half of the market-leader Estée Lauder’s in 2012, and Dior was halfway between
the two. The following year Estée Lauder was still ahead of its competitors by about 1.2 billion dollars.

3. Kordiagramok /Pie charts:

Kérdiagrambdl mindig ketté szerepel egy vizsgafeladatban. Elemzésik soran a kovetkez6k vazoladsa
eredményes stratégia a vizsgazo részérdl:

e elGszor: az egyes kordiagramokon beliil a szegmensek 6sszevetése: pl. melyik a legnagyobb és a
legkisebb szegmens, ezek mekkora részt képviselnek a kérben (pl. egy-6tdd, kétharmad, stb.),
hogyan ardnylanak egymashoz a kor szegmensei - az aranyok hangstilyozdsa a célravezet6

N4

e ezutan: a két kordiagram Gsszevetése — nagyobb kiilénbségek és feltliné hasonlésagok (ha vannak)
hangstlyozasa a célravezet6

Mintafeladat:

You can see two pie charts. Please describe the trends that you can see. You will have one minute to prepare
and two minutes to talk.

Types of Computers Sold in the US in 2010
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Types of Computers Sold in the US in 2015
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Lehetséges mintamegoldas:

In these pie charts we can see what types of computers were sold in the United States of America in
2010 and 2015.

In the first examined year, 44% of all the computers sold were laptops, and about one third were
desktop computers, so these two types together accounted for more than three quarters of the
market. Netbooks made up 18% of the sales, and tablets only 6%.

Five years later the market for computers in the US was quite different. Laptops were still the most popular,
but posted a 2% drop in sales. The market share of desktops was only about half as much as in 2010, at 18%.
The segment of netbook sales was about the same in the examined years, only 1% less in 2015 than in 2010.
The real winner in the market was the tablet. Tablets increased their market share by almost four times, with
tablets taking almost a quarter of the market in 2015.

Overall, we can say that the major trend in the US market for computers in the given period was the growth
in relative popularity of tablets and the converse decrease in relative popularity of desktop computers, while
the other segments remained basically the same.

Az abraelemzés feladat gyakorlasahoz értékes segitséget talalhat a kovetkezé kényvekben:

Cserndkné Jezerniczky Eva: Tarsalgas, szituaciok, grafikonelemzés és hallds utani szovegértés - iizleti angol
Lexika kiadd

Németh Katalin — Szakonyi Eszter: Magyar-angol (izleti kommunikacid gyakorlatokkal
Lexika kiadd



